
1010thth Biennial International Biennial International 
Conference and Trade Fair Conference and Trade Fair 

on the Business of the Environmenton the Business of the Environment



GLOBE 2008 OverviewGLOBE 2008 Overview
ConferenceConference
•• 2,000 delegates expected from all over 2,000 delegates expected from all over 

the world the world 
((2,067 delegates in 20062,067 delegates in 2006))

Trade FairTrade Fair
•• 400 exhibitors and 10,000 visitors from 400 exhibitors and 10,000 visitors from 

North America, Europe and AsiaNorth America, Europe and Asia
((40,375 sq ft in 200640,375 sq ft in 2006))

March 12March 12--14, 200814, 2008
•• Vancouver, BC, CanadaVancouver, BC, Canada



GLOBE 2008 Core ThemesGLOBE 2008 Core Themes

CORPORATE SUSTAINABILITYCORPORATE SUSTAINABILITY

FINANCE & SUSTAINABILITYFINANCE & SUSTAINABILITY

ENERGY & ENVIRONMENT ENERGY & ENVIRONMENT 

BUILDING BETTER CITIESBUILDING BETTER CITIES



New Theme in 2008New Theme in 2008

THE FUTURE OF THE AUTOMOTIVE THE FUTURE OF THE AUTOMOTIVE 
INDUSTRYINDUSTRY

Launch of Auto FutureTech Launch of Auto FutureTech 
Summit 2008Summit 2008

www.autofuturetech.comwww.autofuturetech.com



GLOBE 2006 GLOBE 2006 ConferenceConference

GLOBE 2006 Opening Plenary



Barbara Zach
VP, Corporate Responsibility 
and Corporate E H & S, 
EnCana Corporation,
Calgary, Canada

Richard Daley
Mayor,
City of Chicago,
United States

GLOBE 2006 GLOBE 2006 ConferenceConference



Akio Hamada
President & CEO,
Honda of America Manufacturing,
Marysville, USA

Ramesh Ramachandran
President,
Dow Chemical Canada,
Toronto, Canada

GLOBE 2006 GLOBE 2006 ConferenceConference



Jacques Dubois
Chairman & CEO,
Swiss Re America Holding Corp.,
New York, NY, USA

Tony Hayward
CEO, Exploration & 
Production Business,
BP plc,
London, UK

GLOBE 2006 GLOBE 2006 ConferenceConference



Over 400 exhibitors of environmental Over 400 exhibitors of environmental 
technologies and services technologies and services 
((415 exhibitors from 15 countries in 2006415 exhibitors from 15 countries in 2006))

Features: Climate Change, Fuel Cells, Features: Climate Change, Fuel Cells, 
Green BuildingGreen Building……

10,000 participants (10,000 participants (9,525 participants 9,525 participants 
from 78 countries in 2006from 78 countries in 2006))

National and regional National and regional 
pavilionspavilions

GLOBE 2008 Trade FairGLOBE 2008 Trade Fair



GLOBE 2006 Trade FairGLOBE 2006 Trade Fair

Canada Pavilion at GLOBE 2006



GLOBE 2006 Trade FairGLOBE 2006 Trade Fair

Visitors to the Trade Fair



GLOBE 2006 Trade FairGLOBE 2006 Trade Fair

Austria Pavilion at GLOBE 2006



International Participation at International Participation at 
GLOBE 2006GLOBE 2006
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International Participation at International Participation at 
GLOBE 2006GLOBE 2006

Korean Delegation at GLOBE 2006



Networking Opportunities Networking Opportunities 
at GLOBE 2008at GLOBE 2008

Meet and exchange ideas with delegates, Meet and exchange ideas with delegates, 
visitors, speakers & exhibitors from more than visitors, speakers & exhibitors from more than 
70 countries70 countries

•• Corporate ExecutivesCorporate Executives
•• Policy Makers Policy Makers 
•• Environmental Industry Executives Environmental Industry Executives 
•• International Agency RepresentativesInternational Agency Representatives
•• Urban Planners and ProfessionalsUrban Planners and Professionals
•• Financial ExecutivesFinancial Executives
•• International MediaInternational Media



Why Attend?Why Attend?
Explore the issues that lie at the heart of corporate Explore the issues that lie at the heart of corporate 
sustainability, global energy and environment sustainability, global energy and environment 
priorities, and the future of sustainable urban priorities, and the future of sustainable urban 
developmentdevelopment

Meet senior level corporate executives & Meet senior level corporate executives & 
government decision makers from around the world government decision makers from around the world 

Access qualified buyers, joint venture partners, Access qualified buyers, joint venture partners, 
distributors and other partnersdistributors and other partners

See the latest in environmental See the latest in environmental 
technologies and servicestechnologies and services



THE GLOBE FOUNDATIONTHE GLOBE FOUNDATION

A private, notA private, not--forfor--profit foundation profit foundation 
created in 1992 to help environmental created in 1992 to help environmental 
firms, corporate environmental managers, firms, corporate environmental managers, 
and financial institutions capitalize on and financial institutions capitalize on 
international opportunities in the business international opportunities in the business 
of the environment.of the environment.



FOR MORE FOR MORE 
INFORMATIONINFORMATION

Tel: (604) 775Tel: (604) 775--73007300
Fax: (604) 666Fax: (604) 666--81238123
Email: Email: info@globe2008.cainfo@globe2008.ca

www.globe2008.www.globe2008.caca
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